


Abraham Anderson

* Apprenticed tinsmith
* Roof tinner in Newark

1858 - owned a company
manufacturing ice boxes on

Dock Street, Philadelphia




Anderson Company

1862 - fire destroyed ice box business
* Moved to Camden

GOAL: start a factory manufacturing
tin cans and canning products

1865 - began packing poultry and

beefsteak tomatoes
4 |




Joseph A. Campbell .

Purchasing agent of fruits

and vegetables in
Philadelphia

Realized need, potential, and
advantages of preserved,
canned food supply

Ay




Sy

Anderson & Campbell merged

S0 ANDERSON & CAMPBELL, Crwoss

MERGER = MORE GOODS




Chicken Soup recipe

250 lbs. chicken
100 1bs. veal

90 Ibs. rice

12 oz. curry

15 lbs. butter

1 gt. Worcester
20 oz. pepper

16 0z. lemon juice
20 stalks celery
50 1bs. onion

20 Ibs. salt

15 bunches parsley
5 bunches leek

2 1bs. celery seed
20 oz. #10

gelatin




1876 - Anderson & Campbell win medal
for quality at the Centennial Exposition
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Agricultural Hall, Centennial International Exhibition, P]niladelp]a.ia, 1876




Anderson left the partnership
and the company became the

"Joseph A. Campbell Preserve Company".




Joseph Campbell Preservation Company
Incorporated 1891
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Made from the whole fruit of this
ous brand of tomato,thereby im

the exceptionally delicious and nat
flavor alone found in this incompara

Ketchup. A liberal sample sent for
Address Box 2220,

two-cent stamps.
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Joseph A. Campbell
partners with

Walter Spackman, his
son-in-law, and
Arthur S. Dorrance,
and

Joseph S. Campbell

1891 - Joseph A. Campbell
retires

* Dorrance gains controlling
interest
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Local farmers gather outside of Campbell's production
plant during tomato harvests in the 1890s




1897 - Arthur Dorrance hired his nephew,
Dr. John Thompson Dorrance,
a chemical engineer and organic chemist.

1895 - graduated from
MIT with degree

in Chemistry

1896 - graduated from
Univ. of Gottingen,
Germany with
doctorate in organic
chemistry

* had teaching offers but
declined




1899 - Dr. John Thompson Dorrance found
a way to produce canned condensed soup

« Campbell outstripped its two soup-canning competitors

Campbell Soup tin sign c1901 sold at auction $93,500

able to ship and
sell its product at
one-third the cost

sold for 10¢ a can

five original
varieties: Tomato,
Consommé,
Vegetable,
Chicken, and
Oxtail

soon offered 21
kinds 1912




1. Need a strong stock
that will keep its
flavor when diluted
in water

.John T. Dorrance
studied European
methods, kept up with
culinary and scientific
literature related to

the problem,
conducted detailed
tests and analysis.

Dorrance grew
tomatoes for his
research at his home
in Cinnaminson.




1913 Ad Campbell Oxtail Soup
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THE BEST OBTAINABLE HINDS
FRESH MEATS, POULTRY, OX TAIL

BUTTER,VEGETABLES FIC. CHICREN
ARE USED IN PREPARING v : 55, 3 < CUO?\. % / (L) %d ?1";
OUR SOUPS VEGETABLE

THIS ALONE IS THE SECRET OF THEIR J%“é&’?;ﬁ;;’;";

HIGH QUALITY MULLIGATAWNY

VERMICELLI-TOMATO

R ] CHIOKEN GUMBO (OKRA)
thlﬂlggglgg?.ip CLAM BOUILLON

To maka six portions 83d one and ore-ha¥

Cons of bodng water, Heot and serve TON BROTH
CREATS OF TomATS I s TOMATO PRINTANIER

¥ I portio 22 haot CONMents of ASPARAGUS
O Mmake Six porticns fiest haot Contents of can JULIENNE
] CELERY A
BEEI" 4 y

e D335 0 pinch oF “along Soda.nnse can

l'\O(w‘h-‘ Aben'  _ooe and onehalf cans
of Crdamor?  Moxgust before sening
CAMDEN, NJ.US A

1905 Cam‘p*e_l trucks at Camden plant
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Try Oampbell’s condensed soups, 10
centz S onn‘.‘ For sale by J. H, Bau-
man, | '
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Condensed soup revolutionized food processing, the
American diet, and shopping habits.

 Smaller cans - 30 oz. down to 10.5 oz.
* Lower price - .34¢ down to .10¢

John T. Dorrance: “Evidently, it was up to me to take off my coat and get to
work. Idid. First | manufactured them and then | packed up the white
coat of a demonstrator and went out and sold them. Here | meet with the
embarrassing experience of decorating grocer’s windows in the Back Bay
district in Boston, my former college field, and then of standing there
demonstrating the soup with interested friends encouraged me by
rapping on the windows.”




Advertising

$4,264 on ad cards in

New York City streetcars

* 1/3 of cars for 1 year

* 14 of cars filled 6 months later
* 100% of cars in 2 years
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" UP will be back for more, because no other soup ‘\: as 30 s
b A il C'\NPBEI{WL SHSO ou interest your customers, you tie them PR
o ’F‘L' '"\:'i“lni:!r;ﬂs' your cus fit and ;g:v('lon't);:ave to sell {;em—)uﬂ: hand l\wmhout. ::3 :;: :‘1:::
his WS P‘f?' you ?i?ngv;nising. ‘This interests you. When we interest both you and yo ‘
widest Ko 000 e PH CAMPBELL COMPANY, Camden, N
¢ on! L

Look for the Red and White Label
PPy

Doubled Sales

Wagons lined up with Campbell's
signature beef steak tomatoes on a
Camden street in the late 1800s




1900 - won gold medal at Paris
International Exposition

* Still on cans today




Campbell’s Kids introduced 1904

 Show safe, nutritious foods for families




Rich, nournsshang

i substantial Made C . |
T N . Company name changed to

heart of New Jorsey's finest foming disict,  \ ‘ﬁi Joseph Campbell Company
\ due to lack of sales in all
SIXTEEN MILLION '

items except soup
old m 1904,  Evervthing 1= dos Ih

|are, I|x |l, the care, \“ you

“Just Add a Can of Hot Water and Serve™

One can makes sullicient S np

)‘ for the average famly,

—

Joscph Campbell
Dept. A

Camden.N J %




~MANY A MEAL IS MADE ON SOUP

The world moves
%nd gensible women move with dilt.
y dropping out-worn prejudice V4
they live all the better, and with r | SOUP for i‘ea’lt_
economy too. | ever ay. &
The modern house-wife knows that N i y_
it pays her to use A s

I\ppf resh Sinbit
L= And your food yield

Good hot soup nourishes and
invigorates. It tones digestion. It is
both food and appetizer. Eat it every
day. Physicians will tell you how good

She Lno‘vs they are Pure and nCh and whOIe' 3 itis for you. But prove it to yourself
some—as gOOd in every rcspect as S/[e could " with Campbc":s.\/cgclablc 501le that

§ hearty and delicious blend of thirty-two
make, and often better. And they save her B e ot tickding fles

tempting  vegetables, strength-giving

time and effort for more important things. B il huvieoming btk of las st
r d ereals, invigoratin Droth O me cl.
W hy not lwn t-h.ls valuable lesson ror}'m‘r:e[/? g Here is real food in plentiful measure, a

treat to your taste—a tonic wholesome
5 “ : : el
My b dish that benefits as much as it satisfies.
21 Md’ loc a can ‘ Countless people make it the main dish
$PITATTY Mulligatawn: of their luncheon or supper. And, of
!Cl g:“:?ls course, it is a big part of any dinner. /
Cd“’ P l T H Luncheon Dinner Supper /
(q.mekzu Gurabo (Okra) Pnnu:ue:
am Bowsllon ==, Tomato
(‘Jaz:x Chowder Tomzto-Okea
mme Vegetable

ulienge v
T rtte ermucelli-Tomato

Just edd ko? waler,

*Horest icion, T declare bring o c boil, and serve.
Vv ithoat 2 reservation,

Thaz ua;; ‘c:’:;wn Joserr Caxpprrr. Coupaxy

rd =iy e Yaakee Camdea N J

Newspaper ads focused on Campbell’s kids and the soup can.
Magazine ads focused on the can with Campbell’s kids in the background.




HE first time you use onc of Campbell's Soups on
your table don't tell the men folks who made it.  Let
them think it is home-made until they have eaten i, See
if they don’t think the cook is a wonder. Then tell them

: 13 ilum. of

W Som:s

a plearant one.  Becauwe
Leieve & bs possidle 1
wp
o and gemitry, aed e <hencent
e dave o1 e rich body »
a v

To make eltﬁer of these recipes,

you need 12 mgredlents

CREAM OF

MUSHROOM
& S@UP

love

dren of all ages ¥

Healthy <hil le Soup. WS
\I's Vegetd 1
g:m’:. nd 50 good for them

National ads focused on pamphlets and cookbooks







Gamptelli “LASSIE” Show

ENTERTAINS OVER 35 MILLION VIEWERS
EVERY SUNDAY ON THE CBS-TV N"WORK

146 STATIONS
7:00 PM NYT

4
M4
[HENRTE R AN

AMERICA’S FAVORITE FAMILY SHOW

Anews citing, heart-warmin,

Allsta n Provost,
Hugh Reilly, June Lockhart,
and Lassie

Television
commercials and
sponsorships

1950
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1913
$6,700,000 in sales




1914
Problem - soup took too long to cook

Solution - Pork and Beans

THE SATURDAY EVENING POST

® MADE BY THE MAKERS OF CAMPBELLS SOUPS s

Pork & Beans

Soup
sales

sales

$5,738,200 R . | $2,283,036

Wholesome as they are good!

Campbell’s Beans are healthful. That is one of the
special reasons why you should always eat them. They
are slow-cooked, Thismakes them thoroughly digestible.
You can enjoy these delicious beans and their tasty
tomato sauce, confident that they will prove nourishing,
beneficial food. See that the children get Campbell’s
Beans often. They are splendid body-builders.

12 cents a can

Rocky Mountain States und In Canads

Who!esale pnce reduced May 9,1921

LOOK FOR FHZ RIDIAND- J;JJJ‘E LASZL




name changed to Campbell Soup Company
1922

Oa soup ¢

als Ak % ke % A % CAMDEN 1, NEW JERSEY % %




1930 -
0-John T. The Philadelphia Inguiver

Vol 323.Na.76 4 *
1 Pt e
Sunday, March 17,1991
$1.25

Dorrance dies, |
) | s o
setting the stage for | & o © s

Says his army
defeating rebels

By Jacelyne Zabln
¢ ilam 2 Micvess

a huge legal battle | E& C oallE

T JOAN THONPSON DORRANCE - ,_ NEEE
SUCCUMS AFTER BRIEF ILLNESS e 5 e
The Dorrance dynasty battles itself :"‘:“m&::“:

tue 599 business. Orher dynasties — the
- Getry. the Rockedellers —

Ethel (left), Charlotte |mmnu‘;;r—|; 1929.

Noted  Business Mun. Sﬂmhu"l
and Phitanthropist m
Only Five Dayx N p
== -

PRESIDENT OF CAMPRELL
e COMPANY. CAMDEN

[ et o ot . . :
_ At time of death worth $79

soups I UL .8 |

e million in stocks, $115 million

Anbispusttion |
PR

.";:..Tf": Poegra ® % | .
in personal wealth

The widow.

Dotranee, & s, four daughiters and

Two bruttiers weie it his bedside when

i Dormanee diesd Mis dauehter ae

Mis Nuthaniel ¥ UL U former K-

wur Darraneed M Kl Mallin: PR 0NN T. DORMAN

| left everything to his son,

wrniddaumhter -

Dednide Weiv |
i Phituiel

S ~___ John T. Dorrance, Jr. (Jack

W sbert M Wake, ol New
Yok City. wwd Mrs Roy Dudley, ol
Wastipton . € -
Puneral  servioes were  condueted o James 8 Alex
(- whieh 4 » banker: P Wallis
Gen

at Chirist Chreh, Bivenlon,
Dr. Doranee was i Aeiior warden. ot X
he Pennsylvania Ral
Pookius, Philadelphia

"Hoa Wednesiny ey, Arthur n Al
| 1w pastor ot e el war RO ort R A
i enarne (Continved From Page 1} . O Frite Chandier, Phila~ [ ]
."(\llr €. Conway. OWan
ce, double the

w
Married Haltimore G
Pr. Dorrwnee wan married o Au aud convineed ihe public of the
Wl Matlin- t the product. for white soup
had been 0 cans In Europe

st 16, 1004, Lo Minn BU
W well-known | o
{t was miways the complete product

chrodl, m member
Pattion fwnily s boen A . N
Wiy R ey chaeiies  sud with water . B Norrin RO
[ ispensed huge bene Depended on  Adverthing GCampbell
S el e publie T might be said that his campalgn , ‘ Sou m
never learned 1lot educating the American public to . \

e Dottwiee made  hin home " made him the fore- fist Kl wayne.

- A most exponent of mdvertixing in this]bauker, "

e Campbell Soup « | tremsurer of

Pomons  Faoms o8 i
Poune  Far In the progeity =l conmtry. Th Com:
- MR LT |r pany wow spends more money than | pany
any now ST corn i Advertising | Ap 1030 a M. @ syecial train of KX e NeW E
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now the Campbell Soup (o

1908

The Historical Soctety ¢f Riverton




International Division

established

S GHEY Gimgayl 2
LMI& E L LT, Ay . ;
SPLABDEL MOHT] ¢ sore | 7o
: MoHT{ & SONS,|  f<iisr

Morocco



» 1979 - CameeH 5 1988 - Camden #2 closed
stopped using So. and demolished

Jersey’s famous 1990 - Camden #1 closed
tomatoes in favor of

industrially produced
tomato paste from CA

* moved production to
newer rural plants with
lower labor costs

* The last can rolled off
the line in Camden in
1990, and the plant was
imploded a year later.
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2004 — net sales = $7.1 billion

2006 — partner with the
American Heart Association’s
Go Red for Women movement




Campbell Soup
FOUNDATION




FOR
-/ EDUCATION

®

ARTSATHLETIES-ACADEMILCS




New Products List

1913 - Chicken with rice & Cream of celery
1915 - Alphabet vegetable

1934 - Chicken noodle & Cream of mushroom
1938 - Tomato juice

1948 - V-8 juice

1970 - Chunky soup

1981 - Prego pasta sauce

1991 - Healthy Request

Acquired Product Lines

1915 - Franco-American
1955 - Swanson

1961 - Pepperidge Farms
1974 - Godiva chocolate
1978 - Vlasic

1995 - Pace

2013 - Plum Organics
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0772872018 Why 149 year-old Campbell Soup is at a
crossroads

11/16/2018 Campbell Soup’s Fate Hangs on Duel
Between Company Heirs and ‘Interloper’

02/22/2019 Why Campbell Soup Stock Fell Friday

0370172019 Campbell Soup suffers loss in Q2

0370572019 Campbell Soup Will Struggle To Turn The Tide



https://www.meatpoultry.com/articles/20960-campbell-soup-suffers-loss-in-q2
https://seekingalpha.com/article/4246489-campbell-soup-will-struggle-turn-tide
https://www.fool.com/investing/2019/02/22/why-campbell-soup-stock-fell-friday.aspx
https://www.cnbc.com/2018/07/28/campbell-soup-at-149-years-old-is-facing-a-crossroads.html
https://www.nytimes.com/2018/11/16/business/campbell-soup-company-dan-loeb-third-point.html

By J LR ATO “ TOMAO'
~souP-lsgup | Sour | Soup

°’“’H CAMPBELL PRESH\V;“

JoserPH CAMPBELL PRESERVE CO . JOSEPH CAMPBELL PRE 'ﬂ'R\ E
CAMDEN, N.J.U.S.A. CAMDLN, NJ.US A




